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Reality Is not always
probbable, or likely.
- Jorge Luis Borges
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“Don’t believe
everything you
read on the
internet just
because there’s
a picture with a
quote next to it.”

- Abraham Lincoln



Paradox of Authenficity
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* “the language produced by native speakers for native
speakers in a particular language community

o the language produced by a real speaker/writer for a real
audience, conveying a real message

o the qualities bestowed on a text by the receiver, in that it is
not seen as something inherent in a text itself, but is
imparted on it by the reader/listener)

e the interaction between students and teachers and is a
‘personal process of engagement’

o the types of task chosen

* the social situation of the classroom

o culture, and the ability to behave or think like a target
language group in order to be recognized and validated by
them”




What is
authenticitye
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Pinner, R. S. (2016). The nature of authenticity in English as a foreign
language: a comparison of eight inter-related definitions. ELTWO

Journal, 9(1), 78-93.
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Native speakers

| may feel the language
‘belongs” to them, but it
will be those who speak
English as a second or
foreign language who
will determine its world
future.

David Graddol, The
Future of English 1997
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Nationality

British (RP)
Austrian

North American
British/Australian
British (Northern)
Singaporean
China (Tibet)

Japanese

Korean
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Overall average 4.40 (?/9)

(4) “He’s Korean” [Chinese student]

(8) “His English is formal and like
native speakers!”

(2) “He is not good at speaking
English natively.”

(4) “He speaks English fluently. But
he doesn't make eye contact with
people. Because his speech isn't
persuasive.”

(5) “I don't think he is poor at
speaking English. However, he is a
Korean.”
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Overall average 5.54 (7/9)

(3) “Chinglish” [Chinese student]
(3) “He is a suspicious-looking person.’

(1) “I don't like him. I think he isn't a
gentleman.”

(7) “I teel his English is not good. His
English is similar to mine.”
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Overall average 8.65 (2/9)

(10) “I love Arnold Schwarzenegger
and He is native English speaker.”

(9) “He is native and it is easy to hear.”
(10) “He is a native speaker.”
(9) “He 1s very nice guy”

(8) “The speed and rhythm of his
English was closer to native speakers
but I sometimes felt his "ur" sound and
"or" sound unnatural.”




Overall average 9.07 (1/9)

](:§) “I want like Queen Elizabeth II. I want to go to
ngland someday.”

(10) “Hers is royal.

(10) “Se [15ic] is more 'authentic' because she must
speak collect [sic] English.”

(10) “She is queen”
(10) “She is the queen”
(10) “She's a Queen”

(10) “Because It is official British movie”

(9) “Her native language is English, and her end of a
word is not clear”

(5) “Because she spoke dispassionately, so I felt it is
difficult to understand what she wanted to say.”
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AVERAGE EL1 OR EL2




All Englishes are equal, but
some varieties are more
equadl than others

Pinner, R. S. (2016). Reconceptualising
Authenticity for English as a Global
Language. Bristol: Multilingual Matters.



ou’rhen’ric materials are real, as Iin

“not originally developed for
pedagogical purposes, such as the
use of magazines, NEWsSPApeErs,
advertisements, NEWS reports or
songs”

(Richards & Schmidt, 2013: 43).

Richards, J. C., & Schmidt, R. W. (2013).
Longman dictionary of language teaching
and applied linguistics. Harlow:
Routledge.
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native' + ‘real’ = ‘classic’

Language Materials Project

EACHING RESOURCES FOR LESS COMMOMNLY TRHUGHT LAMGURGES

Search for resources by:

Teaching Materials ——
Audi

Authentic Materials =

Exclude Web:
Please note: Due to project funding termination in summer 2014, this database is no longer actively being
Language Profiles maintained. We cannot guarantee the accuracy of the listings.

K-12 Gateway

Authentic Materials

als that originally intended for native spe s, not s d-language learners.

Partner Databases

Links in-depth information about the nature of Authentic Materials and resources for their use.

ore information.
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Extrapolation




Useful Definition

Authentic materials are “‘designed not
to transmit declarative knowledge
about the target language but rather to
provide an experience ot the language
in use.

(Tomlinson & Masuhara, 2010: 400)

Tomlinson, B., & Masuhara, H. (2010). Applications of the research results for second language
acquisition theory and research. In B. Tomlinson & H. Masuhara (Eds.), Research for materials OXFORD
development in language learning : evidence for best practice (pp. 399-409). London: Continuum. UNIVERSITY PRESS
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van Lier, L. (1996). Interaction in the language
curriculum: Awareness, autonomy and
authenticity. London: Longman.

Authenticatfion is basically a personal
process of engagement, [...] ITIS
reasonable to suggest that a feacher’s

authenticity may stimulate authenticity
INn The students as well.

(van Lier, 1996: 128)



Alborotar el avispero

teripopina.blogspotl.com
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Authenticity comes from the Greek word
authenfeo which meant ‘to have full power’.

The word is made of two parts; aufo- means
'self’ and hentes reters to the doer or being, and
thus has etymological roots with autonomy (self
and nomaos as in law, seli-goveming).




Pinner, R. S. (2016). Reconceptualising Authenticity
for English as a Global Language. Bristol:
Multilingual Matters.

Authenticity Continuum oxsorn
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Working on what really
maftters
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If you seek authenticity for

authenticity's sake you are

Nno longer authentic.
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Summary

You can download the slides
and additional resources at

www.uniliterate.com

Please email me!
rpinner@sophia.ac.jp
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